EXHIBIT 3

Declarations of Phoenix DMA Advertisers



I~'—[§J-‘ﬁi§tereo

714 N. 3" Street
Phoenix, Arizona 85004
Tel 602-252-0030
Fax 602-252-4211

DECLARATION

1. My name is Tony Banda. I am National Sales Manager for Radio Fiesta.

2. My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix, Arizona on a regular basis. When planning and
executing media buys for our clients, we must limit our purchases of advertising
time on Low Power Class A television station. This is due to the stations inability
to deliver a quality broadcast signal to the entire designated market area (DMA).
This inability to deliver is due to its limited audience reach as a Class a Low
Power. Our buying constraints on KDRX are not of a programming or pricing
nature, they are strictly a result of its limited audience due to its signal power

3. In the case of Telemundo in Phoenix, we would increase our use of KDRX if it

were available to the entire Phoenix designated market area through a full-power
television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best of my knowledge and belief.

Respectfully,

aidei

National Sales Manager



ADVERTISING
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DECLARATION

1.My name is Lucy Roberts. | am President of HMC Advertising.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona as needed by our clients. When planning and
executing media buys, we have little choice but to limit our purchases of advertising time
on Low Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

453 ) street. Suite €+ Chula Vista, CA 91910 « Tel 619.420.4586 - Fax 619.420.4975 - hmcadvertising.com
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Edward Dos Santos, P.C.
3010 North 2™ Street, Suite, 102
Phoenix, Arizonu 85012
(602)230-1999
Fax (602) 230-2224

October 21, 2004
To Whom It May Concern:

DECLARATION
1. My name is Ed Dos Santos and 1 practice personal injury law in Arizona.

2. My law firm is purchasing advertising time on broadcast media in Phoenix, Arizona

on regular basis. When planning and executing media buys, we have little choice but to
limit our purchases of advertising time on Low Power Class television stations such as
KDRX-CA which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations which, as a
practical matter, results in a reduced audience and potential reach. We would readily
increase our use of the local Telemundo outlet if it were available a full-power
television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Sincerely,

E do—

Edward Dos Santos, P.C.
Attorney at Law

EDS/mb



McDonald's

DECLARATION

1. My name is Julian Claudio Nabozny. In 1984 I purchased my first McDonald’s franchisee, and
currently I own five McDonald’s Restaurants in Phoenix, Arizona.

2. My business is in the practice of planning and purchasing advertising time on broadcast media
in the Phoenix market on a regular basis. When planning and executing media buys, we have little
choice but to limit our purchases of advertising time on Low Power Class A television stations
such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far more
limited potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States of America that the
foregoing statements are true and correct to the best of my knowledge and belief.

Signature “;Y&EQ‘(\/\ —
. N
e (00foy . T N

McDonald’s Office

6005 South Central Avenue
Phoenix, Arizona 85042
(602) 570-8880




DROZ.

Marketing and Productions

DECLARATION
1. My name is Cathy Droz. [ am the President of Droz Marketing and Productions

2. My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix. Arizona on a regular basis. When planning and
executing media buys for our clients. we must limit our purchases of advertising time
on Low Power Class A television station. This is due to the stations inability to
deliver a quality broadcast signal to the entire designated market area (DMA). This
inability to deliver is due to it’s limited audience reach as aClass A Low Power. Our
buyving constraints on KDRX are not of a programming or pricing nature, they are
strictly a result of it’s limited audience due to it’s signal power

3. In the case of Telemundo in Phoenix, we would increase our use of KDRX if it
were available to the entire Phoenix designated market area through a full-power
television station.

[ declare under penalty of perjury under the laws of the United States that the
toregoing statements are true and correct to the best of my knowledge and belief.

%\(Q/&‘q/
7 T

610 Fast el Road. Suite 2-128, Phoenis, Arizona 85023 Phone: 602 » 837 « 2200 Fuax: 602 « 547 = 2266



Baja’s Easy Investment Corp, S.A. de C.V.

1600 W. Camelback Suite 1-S, Phoenix, AZ 85015
DECLARATION

1.My name s _._50_ nNn ] ‘E I ammm_ gﬁs&ﬂﬁ\fﬁ“‘de title] of
/%‘ﬂjug‘gﬂ ' f’ﬁ!sm of agency/company )

2 My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix. Arizona on a regular basis. When planning and cxecuting
muedia buys, we have little choice but (o limit our purchases ol advertising time on Low
Power Class A television stations such as KDRX-CA. which. duc to regulatory
constraints, have a less robust signal. tar more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to hmit our purchases on KDRX-CA is not because of its
programming or pricing, but 1s strictly a result of its technical limitations, which, as a practical
matter. results in a reduced audience and potential reach. We would readily ncrease our use of
the local Telemundo outlet if it were available as full-power television station

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief

Signature_

Date _lﬁ)

‘~um* ‘-\3
TP

Teléfono (602)277-1540 http://www.
; .elcarrizal.com
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Autotransportes Tufesa S.A. de C.V.

DECLARATION

1.My name is Carlos Hank Smith. | am manager of Tufesa USA LLC .

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

October 12, 2004
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in espanol
Marketing

Promotion
Advedising
Mpdio Buying
Media Production

DECLARATION

1. My name is Conchita Raices-Kollmann. I am President of Alternatives in
Espafiol.

2. My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix, Arizona on a regular basis. When planning and
executing media buys for our clients, we must limit our purchases of advertising
time on Low Power Class A television station. This is due to the stations inability
to deliver a quality broadcast signal to the entire designated market area (DMA).
This inability to deliver is due to it’s limited audience reach as a Class A Low
FPower. Our buying constraints on KDRX are not of a programming or pricing
nature, they are strictly a result of it’s limited audience due to it’s signal power

3. In the casc of Telemundo in Phoenix, we would increase our use of KDRX if it
were available to the entire Phoenix designated market area through a full-power
television station.

| declare under penalty of perjury under the laws of the United States that the
{’orebome stat ements ar}i true and ect to the best of my knowledge and belief.

}‘1//, ,fx“

onchna Ralces-kollmann
President
Alternatives in Espafiol
480.752.2323

1303 E. Palomino Drive ~ Tempe, AZ 85284 Tel: (480) 752-2323  Fax: (480) 752-7848

E-Mail: craices@uswest.net



R verising

DECLARATION
1.My name is Patricio Barraza. | am President/Owner of Barraza Advertising

2.My agency or business is in the practice of plannina/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature m,cu_;) &m-aq_.—r
[~ Zpo

Date /il 4 Z0 ﬁ‘

480-777-8850 Office
480-777-8852 Facsimile
1101 E. Warner Road, #101
Tempe, AZ 85284
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DECLARATION

N | amOi .Mﬂfihl [‘qu:{g(ovide title] of

1.My
Tlha cy/company .

name

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, lar more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

fin _
Signaiure ﬁ}"_u“hi;;’x_
Date '”.'}f_jjf Lf




DECLARATloy
narpe is ’/?/ ik Ian\!@;@}ﬂmrowde title] of
7;% [name of agency!compa y ]

2.My agency or business is in the ptacttce of planning/purchasing advertising time on broadcast
media in Pheenix, Arizona on: a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are tglie and correct to the best of my knowledge and belief.

Q‘\

Signatu

Date/ﬁ/Af/ﬂ’if / /

Turf Paradise Race Course » 1501 West Bell Road + Phoenix, Arizona 85023
(602) 942-1101 Fax (602) 942-8B659 '




DECLARATION

1.My name is __Ray Arvizu . |am__President / CEO [provide title] of _Arvizu Advertising &
Promotions [name of agency/company ].

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature /Z = <

Date October 8 4 ,/\

3225 North Central Ave. Suite 1600 * Phoenix, AZ 85012 + ph 602.279.4669 fax 602.279.4977
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DECLARATION
1.My name is Elizabeth Bishop. | am President of Bishop & Associates.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of periury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

2425 West Camelback Road ¢ Phoenix, Arizona 85015
Chrysler ® Jeep (602) 249-1234 ¢ Fax (602) 242-5075
Dodge (602) 242-4600 * Fax (602) 242-4936
www.billluke.com



BILL LUKE <=5 Jeep “2°"
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DECLARATION
1.My name is Herb Rivera. | am Vice President Promotions of Bill Luke Chrysler.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

S, v

Date IO'(QV&\J

2425 West Camelback Road * Phoenix, Arizona 85015
Chrysler * Jeep (602) 249-1234 * Fax (602) 242-5075
Dodge (602) 242-4600 ¢ Fax (602) 242-4936
www.billluke.com
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October 11, 2004

DECLARATION
1. My name is Nolberto Machiche. | am Marketing Manager of Desert Sky Mall

2. My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona cn a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as a full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

—

S St “."_‘/{" i __‘_// _/27

Signature,” “er s = ¢

Date £ /) -¢</

DESERT SKY MaLL

7611 Wese Thomas Road
PO, Box 48008

Phoenix, Arizona 85s075-8008
lel 623 235-1300

Iax 623 245-1411

Fhe Macench Company s o Real Estace Tnvesoment Teuse Bisted o the NYSE under the svmbal or AAC WWW. WOSTUCOF.Cont



MARKETING

& Pemsocewa LA

DECLARATION

October 8, 2004

1. My name is Olga Marinez-Nesic. I am the Media Director of Group 1 Marketing &
Promotions LLC.

2. My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing media
buys, we have little choice but to limit our purchases of advertising time on Low Power
Class A television stations such as KDRX-CA, which, due to regulatory constraints, have a
less robust signal, far more limited potential audience reach and no guarantee of basic-tier
cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a
practical matter, results in a reduced audience and potential reach. We would readily increase
our use of the local Telemundo outlet if it were available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Olga Martinez Nesic

Media Director
Group One Marketing

www.group | marketing.com
713-523-9101
713-529-2810

4200 montrosg suitg 380
Houston, tx 77006



U-PULL-IT

SELF SERVICE AUTO PARTS

KR et oty ¥ o | 3250 West Broadway Road
XK. 2Aaez933 U _‘_ Phoenix, Arizona 85041-1806
_PARTS AT POPULAR PRICES Phone: 602.243.3933 Fax: 602.305.9471

DECLARATION
1. My name is Juan Salgado. | am General Manager of U-Pull-It Self Service Auto Parts.

2. My agency or business is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we

have little choice but to limit our purchases of advertising time on Low Power Class A television stations
such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its programming or
pricing, but is strictly a result of its technical limitations, which, as a practical

matter, results in a reduced audience and potential reach. We would readily increase our use of the local
Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing statements are
true and correct to the best of my knowledge and belief.

Juan Salgado
General Manager

Date: October 8, 2004

JS:sun



Ecs
Telecommunications

DECLARATION

1.My name is Pedro Adum. | am President of Easy Telecommunication Inc.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

erjury under the laws of the United States that the foregoing
the best of my knowledge and belief.

| P ——

3830 N. 19th. Ave. Phoenix. AZ. 85015 Tel: (602) 234-1800 - Fx: (602) 277-6874



Riester-Robb

L

DECLARATION

My name is Michael M. Murphy. I am the Executive Media Director or
Riester~Robb Advertising.

My agency or business is in the practice of planning/purchasing advertising time
on broadcast media in Phoenix, Arizona on a regular basis. When planning and
executing media buys for our clients, we must limit our purchases of advertising
time on a Low Power Class A television station. This is due to the stations
inability to deliver a quality broadcast signal to the entire designated market area
(DMA). This inability to deliver is due to its limited audience reach as a Class 4
Low Power. Our buying constraints on KDRX are not of a programming or
pricing nature, they are strictly a result of its limited audience due to its signal
power

In the case of Telemundo in Phoenix, we would increase our use of KDRX if it
were available to the entire Phoenix designated market area through a full-power
television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best of my knowledge and belief.
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Phoenix Salt Lake City Los Angeles Denver
802 N. 3" Ave. 630 E. South Temple 11833 Mississppi Ave. Ste 101 1743 Wazee St., #250
Phoenix, AZ 85003 Salt Lake City, UT 84102 Los Angeles, CA 90025 Denver, CO 80202

602-462-2200 801-532-7333 310-392-4244 303-308-0998



3332 W. McDowel Ave.
- Phoenix, AZ 85009
Phone 602-269-7299

( FURNITUF

SORRY NO MONEY BACK

| -

DECLARATION
1.My name is Luis Franco. | am owner of Z Furniture.

2.My business is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we

have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

/ /}
Signature / S B L ASCC

owe_/D~F -7




3EST BUY AUTO AND HOME INSURANCE AGE CY INC.

3917 S. CENTRAL AVE. PHOENIX, AZ 85040
Phone 602.268.2548 Fax 602.268.2793

DECLARATION
1.My name is Yolanda Blanco. | am Principal of Best Buy Auto and Home Insurance Agency.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

]

Signature

Date 10/08/04

.
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4350E Ray Rud SUIh 101 P‘honnlx.A: 85044
(480) T04-9200 Fax (480) 704-9204
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€025 N. 27th Ave #16 Phoenix, Az 85017 3329 E. Bell Rd,, #A-7 Phoenix, Az 85032 2931 N. 59th Ave Phoenix, Az 85033
(602) 242-2050 Fax (602) 242-1564 (602) 765-1716 Fax (602) 765-1702 (623) 2476060 Fax (623) 247-0222

[provide title] of

U0 Dk LA
- /) name of agency/company J.

2.My agencV or Business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on & regular basis. When planning and executing media buys, we
have little choice but to fimit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, fa-
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penatty of perjury under the laws of the United States that the foregaing
statements are true and correct to the best of my knowledge and belief.

Signature
own_LOL D]




6740 W. Indian School Rd.
Phoenix AZ 85033

LRC R B )

LAM’S CORP.

October 8, 2004

DECLARATION
1.My name is Tom Lam. | am owner of Lam's Corp.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we

have little choice but to limit our purchases of advertising time on Low Power Class A
television stations such as KDRX-CA, which, due to regulatory constraints, have a less
robust signal, far more limited potential audience reach and no guarantee of basic-tier cable
carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical

matter, results in a reduced audience and potential reach. We would readily increase our
use of the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signaﬂﬁ 7 —

Date_ \O \‘r\ lO\{

[Click here and type slogan]
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3501 N 16™ST.
asyTelecom PHOENIX AZ 85015
Powering the Prepaid Business OFFICE : 602-263-9444

FAX : 602-264-3777

DECLARATION

1.My namekis Mﬂ QLUDJY‘AD | an‘"lglef;lc!@;( [provide title] of
Kéﬁ# 1€ ¥communidl

cSlhayfe oﬂagencyfcohpany k

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements a;7true and correct to the best of my knowledge and belief.




WV

Marchese Enterprises
Marketing & Media
Management

DECLARATION

1. My name is Yvonne Marchese. I am the President of Marchese
Enterprises, Inc.

2. My agency is in the practice of planning/purchasing advertising
time of broadcast media in Phoenix, Arizona on a regular basis.
When planning and executing media buys, we have littie choice but
to limit our purchases of advertising time on Low Power Class A
television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential
audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not
because of its programming or pricing, but is strictly a result of its
technical limitations, which, as a practical matter, results in a
reduced audience and potential reach. We would readily increase
our use of the local Telemundo outlet if it were available as full-
power television station.

I declare under penalty of perjury under the laws of the United States
that the foregoing statements are true and correct to the best of my
knowledge and belief.

October 8, 2004

4215 W Calavar Road
Phoenix, Arizona 85053
otlice: 602 795 6791
fax 602 795 6748




Qwee'.r_'—Z

4041 N. 40" St. 19" floor
Phoenix, AZ 85012

DECLARATION

1. My name is Alex A. Juarez. | am a Staff Advocate in Community Affairs of Qwest
Communications.

2. My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penality of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature

Date [ /C '(.'-+'-'J_i“t_1-:' C .';"?u’_.& "-;r'




= LLCIRF
COMMUNICATIONS

915 N I6% Strect Phoenix AZ 85006
602251377>s 602.25.3892f

October 8, 2004

DECLARATION
1.My name is Sandra Cardenas. | am owner of Electra Communications.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Thank You,

;sndra Cardenas

Owner
Electra Communications
10/08/20C4



October 8, 2004

DECLARATION
1.My name is Vicky Deur. | am Media Director of Arvizu Advertising and Promotions.

2.My agency is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we

have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

Signature _f £ ’f'.-";‘,{;i-_ s 7 _,.‘_/LL L~

pate /U= § - f/ﬁ/

3225 North Central Ave. Sufte 1600 * Phoenix, AZ 85012 « ph 602.279.4669 fax 602.279.4977




DECLARATION

1. My name is Sergio Carlos. I am President of Grupo N, Inc..

2. My agency is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and
executing media buys for our clients, we must limit our purchases of advertising
time on a Low Power Class A television station. This is due to the stations
inability to deliver a quality broadcast signal to the entire designated market area
(DMA). This inability to deliver is due to it's limited audience reach as a Class A
Low Power. Our buying constraints on KDRX are not of a programming or
pricing nature, they are strictly a result of it's limited audience due to it's signal
power

3. Inthe case of Telemundo in Phoenix, we would increase our use of KDRX
if it were available to the entire Phoenix designated market area through a full-
power television station.

I declare under penalty of perjury under the laws of the United States that
the foregoing statements are true and correct to the best of my knowledge
and belief.

}/ dkl P Date: October 7, 2004




@ Larry John Wright Morales, Inc.

1045 E. University Or., Suite 1 » Mesa, AZ 85203 « 480.833.8111 « 4B80.969.2895 Fax * e-mail: elrain@ljohnw.com

10/07/04

DECLARATION

1.My name is Efrain Morales. | am President of Larry John Wright Morales Hispanic Advertising
& Marketing.

2.My agency is in the practice of planning/purchasing advertising time on broadcast media in
Phoenix, Arizona on a regular basis. When planning and executing media buys, we have little
choice but to limit our purchases of advertising time on Low Power Class A television stations
such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far more
limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.

B



THE MONEY SOURCE
1142 W INDIAN SCHOOL RD
PHOENIX, AZ. 85013

DECLARATION

1.My name is Harold Fajardo. | am office Manager of the company The Money Source.

2.My agency or business is in the practice of planning/purchasing advertising time on
broadcast media in Phoenix, Arizona on a regular basis. When planning and executing
media buys, we have little choice but to limit our purchases of advertising time on Low
Power Class A television stations such as KDRX-CA, which, due to regulatory
constraints, have a less robust signal, far more limited potential audience reach and no
guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its programming
or pricing, but is strictly a result of its technical limitations, which, as a practical matter, results in a
reduced audience and potential reach. We would readily increase our use of the local Telemundo
outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements gre true and carrect to the best of my knowledge and belief.

Signatur

Date /b./‘f/l?;)qﬁ/[




CENTRO DE PSICO ENERGIA SERGIO PEREZ

777 N. ARIZONA AVE. — SUITE 11
CHANDLER, AZ 85225
(480) 814-9484

DECLARATION

1.My name is Sergio Pérez. | am owner of Centro Psico Energia Sergio Pérez.

2.My agency or business is in the practice of planning/purchasing advertising time on broadcast
media in Phoenix, Arizona on a regular basis. When planning and executing media buys, we
have little choice but to limit our purchases of advertising time on Low Power Class A television
stations such as KDRX-CA, which, due to regulatory constraints, have a less robust signal, far
more limited potential audience reach and no guarantee of basic-tier cable carriage.

3.In particular, our decision to limit our purchases on KDRX-CA is not because of its
programming or pricing, but is strictly a result of its technical limitations, which, as a practical
matter, results in a reduced audience and potential reach. We would readily increase our use of
the local Telemundo outlet if it were available as full-power television station.

| declare under penalty of perjury under the laws of the United States that the foregoing
statements are true and correct to the best of my knowledge and belief.




& _Puest

Public Relations & Advertising

October 11, 2004

DECLARATION

1. My name is Rosaria Glasco. I am The C.E.O of Image Quest Public Relations
and Advertising.

2. My agency or business is in the practice of planning/purchasing advertising
time on broadcast media in Phoenix, Arizona on a regular basis. When planning
and executing media buys, we have little choice but to limit our purchases of
advertising time on Low Power Class A television stations such as KDRX-CA,
which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because
of its programming or pricing, but is strictly a result of its technical limitations,
which, as a practical matter, results in a reduced audience and potential reach.
We would readily increase our use of the local Telemundo outlet if it were
available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best of my knowledge and belief.

f Hé:b
RVUSY, VoIV g

Rosaria Glasco
C.E.O.
Image Quest



October 11, 2004

DECLARATION

1. My name is Paulo Diaz. I am the general manager for IQ Espanol Public
Relations and Advertising.

2. My agency or business is in the practice of planning/purchasing advertising
time on broadcast media in Phoenix, Arizona on a regular basis. When planning
and executing media buys, we have little choice but to limit our purchases of
advertising time on Low Power Class A television stations such as KDRX-CA,
which, due to regulatory constraints, have a less robust signal, far more limited
potential audience reach and no guarantee of basic-tier cable carriage.

3. In particular, our decision to limit our purchases on KDRX-CA is not because
of its programming or pricing, but is strictly a result of its technical limitations,
which, as a practical matter, results in a reduced audience and potential reach.
We would readily increase our use of the local Telemundo outlet if it were
available as full-power television station.

I declare under penalty of perjury under the laws of the United States that the
foregoing statements are true and correct to the best of my knowledge and belief.

Manager 1Q Espanol
Image Quest



